
LAND-LEBEN, regionality
counts before
internationality

Combining regionality, trust and relationships. We remain independent of the global
commodity exchanges. After all, healthy soil, a local climate and fairness in the supply chain
have a major impact on quality. As a consumer, you rightly expect first-class food. We do
our best to fulfil this. As a good brand, we stand behind our products 100%. Because we
are convinced: you can taste regionality! When you know the story and the company
behind the meal, every one of them becomes a journey of pleasure.

Natural raw materials

We love our raw materials and treat them with respect. We keep transport routes as short as possible
and structures small. Our foods remain natural without preservatives, flavour enhancers or colour
additives. After all, the quality of the product is decided long before it is refined. Because only when
good things come in, can good things come out.



   

Strong and reliable family business

We are proud to be a responsible employer that can offer its satisfied employees optimal conditions.
As a family business, we are committed to an open and collegial working atmosphere every day,
because we can only remain successful in the long term if we work together.

But we also feel responsible towards our consumers. For us, being a good brand means that value
creation from a region stays in the region as far as possible. If the suppliers are located locally, there
are also only short transport routes. This benefits both the environment and quality. The closed value
chain also ensures the naturalness of our food.

Good brand, good food!

Do something good for yourself: because naturally it tastes like homemade!

www.land-leben.com
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